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AIM Postal Co-Chair
Pacific Area Marketing Manager

SERVICE LARRY MUNOZ
VP Pacific Area Operations

KEYNOTE ADDRESS
DON NICHOLS 

Political Mail Lead
USPS

AWARDS JAMES CANLEY
Area Director Sales
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John Millet Dave Rich Bridgett Carroll

Industry Co-Chair Industry Co-Chair Postal Co-Chair
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Mia Alfonso Linda Crawford

James Canley
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District Managers
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First-Class Letters / Flats Composite
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First-Class Letters / Flats Composite
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Marketing Mail
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Marketing Mail
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Periodicals
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Periodicals

14

85.69 86.77

80

84

88

92

96

100

FY 2020 Year To Date FY 2019 Year To Date
Target



A R E A S  I N S P I R I N G  M A I L

June 4, 2020

15

INSERT 
PHOTO 
HERE



Pacific Area

Political Mail Landscape

June 4, 2020



1
The Landscape

2
Insights and Actions

WHAT WE ARE HERE TO DISCUSS



THE LANDSCAPE
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2014 MIDTERM 2016 PRESIDENTIAL 2018 MIDTERM

Full Cycle Volume Political/Election Mail

$375 M

$464 M

$573 M

2014 MIDTERM 2016 PRESIDENTIAL 2018 MIDTERM

Full Cycle Revenue Performance

58%

increase

42%

increase

GROWTH OF POLITICAL MAIL



Gender Broad Ethnic Groupings

Age-Range Based 

on Birth Year

OVERALL VOTER TURNOUT

Gender 2018 Percent

Increase 

from 2014

Men 51.8 10.9+

Women 55 12+

Broad

Ethnic 

Groupings

2018 Percent

Increase 

from 2014

AfricanAmerican 51.4 10.8+

White 57.5 11.7+

Hispanic 40.4 13.4+

Asian 40.2 13.3+

Age 2018 Percent

Increase 

from 2014

18-29 35.6 15.7+

30-44 48.8 13.2+

45-64 59.5 9.9+

65+ 66.1 6.7+



OtherEducation Level

OVERALL VOTER TURNOUT

Other 2018 Percent

Increase 

from 2014

Alternative Voting

39.8
8.7+

Metropolitan 53.7 12.2+

Non-Metropolitan 52.1 7.7+

Educat

ion 

Level

2018 Percent

Increase 

from 2014

College Degree 65.7 12.5+

Advan

ced 

Degre

e

74.0 12+

No High School 27.2 5+

High School

or GED

42.1 8.2+

Some College 65.7 12.5+
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MIDTERM ELECTION VOTER TURNOUT

39% 39%
42%

38% 38%
41%

38%
40% 40% 41%

37%
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INSIGHTS & ACTIONS



Southern

Western

Pacific

Great Lakes

MEET THE POLITICAL STRATEGY TEAM

Strategy Team Manag 
(Political/Mail)

er

Team Lead Expert 
(Political/Mail)

Eastern

Party Committees
(Political/Mail)

Northeast

National Lead
(Political/Mail)

Donald Nichols

Daniel Doyle

Vivian Ramsey

Brenda Manos

Brandon Oliver

Sylvia Allen-Hoover

John WalshLarissa Valdez

Paul DelSignore

Mark StephensJose Rodriguez

Tiffany Todd

Analyst/Special Projects
(Political/Mail)

Cynthia Cordova

Capital Metro

Cindy Mullenix

Nickie Bevington

Political Research 

Specialist



INDUSTRY LEADING THOUGHT LEADERSHIP



Political
.

31 otices

oli ical Ma11
Not·ces and nquiries

During t!h9 2018 midterm el9ction e y e tf19, Postal

Servioe organization deCIVamd a mco:rd 3 bilraon pieces

of Po1itica'l Mal. To pru,pare for an uptick tn vdll.Dle this

cyo19 USPS dewJJopgd a webfoml , locatad at
h1ttps:lltools.usps.oomlpolitical-mail hbn, for m.tstomers

to tnitiata Politica'J Mail Noticos or bog n IF'dltica1Mail

lnqumes USPS requires that a separate notice or

inquiry b9 sent ifor each mailing•

A PoliticaJ Mail Notfce alerts Post OfficeTMfacilirUes and delivery units about a oo:stomers

fncomimg mailing. Customers are highfy encouraged to submit their lnfonnaHon through

1hewebfonn at least two days in advance of the mail's arrival at a fadltty. A U<SPS• Political

S1ra.tegist wmai:SO receive connm atlon of the notice.

Poli ical ail Inquiries
A PoliticaJ Mall Inquiry notifies the appropriate Post Office facility or Bl!Jsfness Mail Ermy

Unit, the reoeMng unit, and a Porlil:lcaJ Mall S1rategist of f:ssues related to a PoliticaJ Mamng. 

Customers may use the Political Maillnqufry webform to inliHate aTIIJInquiry and report

concerns such as delivery delays, damaged man, mr:sdelivered, or underivered mail.

FOf BJ:klitional infonnation pi883B visit deliyedbewjl com or write to:

United states Postal SefVice • 476 L'Enfa.rrt Plaza, SW. RM6516 • Washington,. DC 202BO



MORE VOTERS ARE DECIDING EARLY



deliverthewin.com

DELIVER THE WIN®
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Future Meetings
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NPF Summer Series
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CLOSING
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THANK YOU FOR ATTENDING
38


