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Pacific Area Marketing Manager
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Alm\ PACIFIC

Is this your first AIM meeting?

If you would like information for future AIM meetings in your Area please send
an email with your contact information to:

Florem Rodil-Separa
Florem.rodil-separa@usps.gov

All Areas
If you would like information for all seven areas please send your
contact information to AIM@usps.gov
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BRIDGETT CARROLL

AIM Postal Co-Chair
Pacific Area Marketing Manager

LARRY MUNOZ

VP Pacific Area Operations

DON NICHOLS

Political Mail Lead
USPS

JAMES CANLEY

Area Director Sales

LARRY MUNOZ
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Larry Munoz

Vice President Area Operations
Pacific Area
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John Millet Dave Rich Bridgett Carroll
Industry Co-Chair Industry Co-Chair Postal Co-Chair
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Area Vice President

_Pacific Area
, i“? Operations &
A8 5 & Sales
| . Executive

Manager Operations Support
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Manager In-Plant Support Manager Delivery Program Support

Leadership
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District Managers

AIM\ PACIFIC

San Francisco

Raj Sanghera

| B=EVACUEY

| Darrell Stoke

Los Angeles

Robert Reynosa

Noemi Luna
Santa Ana

Eduardo Ruiz

Ken Snavely
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KEYNOTE ADDRESS —

Don Nichols

National Political Mail Lead
USPS
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Pacific Area
Political Mail Landscape
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WHAT WE ARE HERE TO DISCUSS

1 2

The Landscape Insights and Actions



THE LANDSCAPE




GROWTH OF POLITICAL MAIL

Full Cycle Wolume Political/Election Mail

increase

2014 MIDTERM 2016 PRESIDENTIAL 2018 MIDTERM

Full Cycle Revenue Performance

Increase

/

2014 MIDTERM 2016 PRESIDENTIAL 2018 MIDTERM




OVERALL VOTER TURNOUT

Age-Range Based

Gender Broad Ethnic Groupings on Birth Year
Gender 2018 Percent Broad 2018 Percent Age 2018 Percent
Increase Ethnic Increase Increase
from 2014 Groupings from 2014 from 2014
Men 51.8 10.9+ African American 51.4 10.8+ 18-29 35.6 15.7+
Women 55 12+ 30-44 48.8 13.2+
White 57.5 1.7+ 45-64 505 9.9+
Hispanic 40.4 13.4+ 65+ 66.1 6.7+
Asian 40.2 13.3+



Education Level

OVERALL VOTER TURNOUT

Educat
ion
Level

College Degree

Advan

ced

Degre

e

No High School

High School
or GED

Some College

2018

65.7

74.0

27.2

Percent
Increase
from 2014

12.5+

12+

5+

8.2+

12.5+

Other
Other 2018 Percent
Increase
from 2014
Alternative Voting 3 9 8 8.7+
Metropolitan 53.7 12.2+
Non-Metropolitan 52.1 7.7+




MIDTERM ELECTION VOTER TURNOUT

Largest Turnout
Increase In

—HsteR——————

39% 40% 40%

38%

VOTER TURNOUT RATE

1974
1978
1982
1986
1990
1994
1998
2002
2006
2010
2014
2018



INSIGHTS & ACTIONS
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INDUSTRY LEADING THOUGHT LEADERSHIP

% UNITED STATES
POSTAL SERVICE.

POLITICAL MAIL'S
SWEET SPOT

How Campaign Experts Make
Decisions about Using Political Mail

= R .

BUILDING TRUST
WITHVOTERS |

1 a Time of Hoightoned

Political Mall

How to Spark
Voter Action

The best-practices guide

WS

Drive
Action to

the Polls

* %k

Reaching

Women Voters

T
T

TAG 57

The Postai Sarvica recommonds the use of the red

iy idontifablo e 1 mows thecugh procoasing and
dstribuion operations.

Types of Political Mail

1. Any matorial masiod at First-Class Maf® or USPS 2. Any matorial masiod at First-Class M or
Markating Mat® prices for postical campaign USPS Markating Mal prices by:
purposes by:

- pacs

+ Registared podtical candidates.
« Super PACS
+ Campaign commitioes (ldoral, stat, o local)
= Any ofher srganization engaging tn
+ Comumitees of 3 poliieal party a3 advocacy or veter mabiization.
(0.4, Demecratic Ratisnsl Committer
Repatben Congresions Compagn Comentio)

Fest-Class Mall taems aro dellverd within 2-6 days, consistant with our dallvery standerds.
Mai i and nonpeoft) an 310 days.

How to use Tag 57

by cortctig your
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Political Mail

Notices and Inquiries

During the 2018 midtenm skection cyco, the Postal
Sorvioe organization deliverad a ecord 3 bilon plocas

of Poical Mal To proparo for an uptick in volume this
e USPS deveioped 8 ko, osted o

v potncal-mad hm, for customers

1o itista Poltcal Ml Nobices or bogin Poliical Mai
Inquinios. USPS roquiros that a soparato hotice or
Wnquiry be sant for sach maling

Political Mail Notices

A Poltical Mail Notice alerts Post Office™ facilities and delivery units about a customer's
Incoming mailing. Cuslomers are highly encouraged 10 submit thel information through
the webfom at least two days In advance of the mails amival at a faciity. A USPS® Poltical
Strategist wil also receive Confirmation of the notice.

Political Mail Inquiries

A Potical Mail Inquiry notifies the appropriate Post Office facilty or Business Mall Entry
Unit, the receiving unit, and a Political Mall Strategist of ssues related to 2 Poltical Malling.
Customers may use the Polilical Mad Inquiry weblorm 1o inliate an inquiry and roport
concerns such as delivery delays, damaged mall, misdelivered, or undeivered mail

s el et —

Statement Form 3600 or 3602 as applicable, il the:

webform with as much detal as possibe, and use the
e “Tag 57" 1 identiy your mad as Poliical Mal

For addtanal edomason pess vae it
Uit St Posta Srvce » 75 L Entan Pz, SW. Pl 61 + Washnghon OC 20250

RS

GHAAEC




1 oli ical VAL

Not-ces and nquiries

During t'h9 2018 midterm el9ction e y e tf19, Postal
Servioe organization deClvamd a mco:rd 3 hilraon pieces
of PoliticalMal. To pru,pare for an uptick tn vdll.Dle this
cyol9 USPS dewJJopgd a webfoml, locatad at
hlttps:lltools.usps.oomlpolitical-mail hbn, for m.tstomers
10 tnitiata Politica) Mail Noticos or bog n F'ditical Mail
Inqumes USPS requires thata separate notice or
inquiry b9 sentiforeach mailing-

Political 31 otices

A PoliticaJ Mail Notfce alerts Post OfficeTMfaciliUes and delivery unitsabout a oo:stomers
fncomimg mailing. Customers are highfy encouraged to submit their InfonnaHon through
lhewebfonn at leasttwo days in advance of the mail's arrival at a fadltty. A U<SPSs Political
Slra.tegist WMaiSO receive connm atlon of the notice.

Poli ical ail Inquiries

A PoliticaJ Mall Inquiry notifies the appropriate Post Office facility or BllJsfness Mail Ermy
Unit, the reoeMng unit, and a Porlitical Mall S1rategist of f:ssues related to a Politica Mamng.
Customers may use the Political Maillnqufry webform to inliHate allInquiry and report
concerns such as delivery delays, damaged man, mr:sdelivered, or undervered mail.

To ensure the best service, please complete Postal q

Statement Form 3600 or 3602 as applicable, fill the

webform with as much detail as possible, and use the
red “Tag 57" to identify your mail as Political Mail.

FOf BJ:klitional infonnation pi883B visit delivedbewjl com or write to:
United states Postal SefVice * 476 L'Enfant Plaza, SW. RM6516 « Washington,. DC 202BO
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MORE VOTERS ARE DECIDING EARLY

In thinking about this most recent election season, when did you make your

decision about who to vote for?

60%

A few months
or more before

the election
In the last In the last In the last When | cast .
month before week before day before my ballot Women (63%) were more likely than men (56%)
the election the election the election to solidify their voting decisions a few months or

more before Election Day.

When Voters Decided Who to Support

Few months or more Last month Last week or later
52% ‘ 30% | 23%
63% 23% Gen X 16%




DELIVER THE WIN®

er The Win

JOURNEY.
~TO THE WIN

Harness the power of digital and the
authenticity of physical to drive voter
action.

DRIVE VOTER ACTION

BOOST GOTV CHANNEL INTEGRATION RESEARCH AND INSIGHTS TOOLS AND RESOURCES

SX—I

SURVEY: MAIL CONNEGT WITH THE DIRECT MAIL AND
DELIVER VOTER INSIGHTS FROM THE MAJORITY OF DIGITAL

ACTION WITH MAIL 2018 MIDTERM ELIGIBLE VOTERS — INTEGRATION FOR
ELECTION WOMEN THE WIN

OPPORTUNITIES TO
MOBILIZE YOUR
VOTERS

deliverthewin.com
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Future Meetings

Alfred Santos
Sierra Coastal PCC

Alm\ PACIFIC

District Manager of the Year
Vencent Quaglia
Santa Ana PCC

Postal Member of the Year
Hawaii PCC
Bronze

Education Program Excellence
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JAMES CANLEY —

Director of Sales
Pacific Area
USPS

AREAS INSPIRING MAIL




D N f
S a0 e i -

N
- ‘
. e
o w b

» po ot - T « i . J s P
R e Ay TN TN : )




2020
Mailing & Digital G“ e”? I
o ING,

Innovation Award

los Angeles. CA

Guess?, Inc.
Los Angeles, CA

Congratulations on your
significant accomplishments.
We look forward to our continued partnership
and shared SUCCesses.

Presented by the
United States Postal Service
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Winner of the Pacific Area

TED STATES
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Bl POSTAL SERVICE.

ome
Mailing and Digital
Innovation Award
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PAGCIFIC AREA

INNOVATION AWARDS
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AIN\\ rrcirie
Z 2020 X
Shipping & eCommerce Blend'e‘

Innovation Award

ok | Concord, CA
9

BlendJet
Concord, CA

Congratulations on your
significant accomplishments.

We look forward fo our continued partnership
and shared successes.

Presented by the
United States Postal Service

= UNITEDSTATES, ey :
| X, ) -\‘*

Winner of the Pacific Arca
Shipping and eCommerce
Innovation Award

35
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Alm\ PACIFIC

* * X
* National Postal Forum Announces:

NPF Virtual Summer Series
Thursdays 2 - 3 p.m. (EST)
* July 23 - Sept. 3, 2020

PASCAD PFOSTAL FORUM Featuring USPS and industry

speakers on key postal news,
strategies and updates

NPF Summer Series

Save the Dates

Learn more at NPF.org
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CLOSING

Larry Munoz

Vice President Area Operations
Pacific Area
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